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The cities themselves differ, too, mimicking the wider trends in the countries as a 
whole. As Figure 5 above shows, Amsterdam tends to conform to the national figures 
for the Netherlands. But employees in London can expect to work an extra two hours 
a week more than the national average. This suggests that London, specifically, has 
a work culture of longer hours than the UK as a whole, whereas workplaces in 
Amsterdam are constrained by the same standards present elsewhere in the smaller 
of the two countries.  

What the creative industries clarify within these wider divergences is the extent to 
which the creative sector is a law unto itself with regard to working hours and work 
cultures. Although participants expressed some advantages in working for Dutch 
companies in terms of more relaxed and efficient work processes and shorter working 






































































































































